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SL.
No Particulars

For the Quarter Ended Year Ended

31.03.2025 31.12.2024 31.03.2024 31.03.2025 31.03.2024

Audited Unaudited Audited Audited Audited

1 Income from Operations

 (a) Revenue from Operations  603.84  207.23  835.22  1,631.99  1,745.95 

 (b) Other  Income  34.82  1.15  2.02  39.22  5.05 

Total Income from operations (a + b)  638.66  208.38  837.24  1,671.21  1,751.00 

2 Expenditure

     (a) Cost of Material Consumed  517.54  130.64  666.46  1,247.71  1,130.11 

     (b) Purchase of Traded Goods  -    -    -    -    -   

     (c) Change in Inventory  8.84  (10.88)  65.33  (54.92)  121.61 

     (d) Employees benefits expense  30.55  34.81  25.12  132.04  135.60 

     (e) Finance Cost  16.01  17.25  5.97  65.31  69.12 

     (f) Depreciation and amortisation  15.74  16.07  15.90  63.52  64.40 

     (g) Establishment & Other expenses  17.90  49.10  52.35  206.13  211.34 

Total expenses  606.58  236.99  831.13  1,659.79  1,732.18 

3 Profit/(-Loss) from operations before other income, 
finance costs & exceptional items (1-2)  32.08  (28.61)  6.11  11.42  18.82 

4 Exceptional items  -    -    -    -    -   

5 Profit/(-Loss) Before Extra Ordinary items & Tax  32.08  (28.61)  6.11  11.42  18.82 

6 Extra Ordinary Items  -    -    -    -    -   

7 Profit (+)/Loss (-)  before tax  32.08  (28.61)  6.11  11.42  18.82 

8 Tax expense

     (a) Current Tax  -    -    -    -    -   

    (b) Deferred Tax  (14.83)  -    4.96  (14.83)  4.96 

9 Net Profit (+)/Loss (-) for the period 
from continuing operations  46.91  (28.61)  1.15  26.25  13.86 

10 Profit(+) /loss(-) from discontinuing operations  -    -    -    -    -   

11 Tax expense of discontinuing operations  -    -    -    -    -   

12 Profit or loss from discontinuing operations (after tax)  -    -    -    -    -   

13 Profit (+)/Loss (-)  for the period (9+12)  46.91  (28.61)  1.15  26.25  13.86 
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Other Comprehensive Income                                 
A.(i) Items which will not be reclassified to profit and loss  -    -    -    -    -   

(ii) Income tax relating to items that will not be reclassified 
     to profit and loss  -    -    -    -    -   

B.(i) Items which will  be reclassified to profit and loss  -    -    -    -    -   

 (ii) Income tax relating to items that will be reclassified 
      to profit and loss

15 Total Comprehensive Income for the period (13+14) 
comprising profit (+)/Loss(-) and other 
comprehensive income for the period  46.91  (28.61)  1.15  26.25  13.86 

16 Paid up equity share capital (Face Value of Rs.10 each)  585.71  585.71  585.71  585.71  585.71 

17 Other equity  (375.15)  (401.40)

18 Earnings per share (for continuing operations)

  - Basic & Diluted  0.80  (0.49)  0.02  0.45  0.24 

19 Earnings per share (for discontinued operations)

- Basic & Diluted  -    -    -    -    -   

20 Earnings per share 
(for discontinued and continuing operations)

- Basic & Diluted  0.80  (0.49)  0.02  0.45  0.24 
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INDOWIND ENERGY LIMITED 

For INDOWIND ENERGY LIMITED
Sd./-  
Whole-Time Director 

(DIN : 06422543)
Place : Chennai
Date   : 30th May, 2025

STATEMENT OF AUDITED FINANCIAL RESULTS FOR THE 
QUARTER AND FINANCIAL YEAR ENDED 31.03.2025

The Board of Directors in their meeting held on 30th May 2025, Friday considered 
and approved the Audited Financial Results (Standalone & Consolidated) for the 
quarter & year ended March 31, 2025.

The Audited Financial Results along with the Independent Auditor’s Report 
are available at the website of the Stock Exchanges (www.bseindia.com/ 
www.nseindia.com) and Company’s Website www.indowind.com and can also 
be accessed by scanning the QR Code.� � � � � � � � � � � 	 
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S T U V W X Y Z [ W X \Feel, Look, Act.
Dur ing the 

launch of the 

Chennai, May 31:
 In a timely and impactful 

initiative, VS Hospitals, in 
association with Merck Specialities 
Private Limited, has launched the 
“Two-Minute Action for Oral 
Cancer Protection” campaign with 
the hashtag #ActAgainstOralCancer 
on the note of World No Tobacco 
Day.
This nationwide campaign urges 

people to perform quick oral 
self-checks to catch early signs 
of cancer. Mirrors will be placed 
in hospital waiting areas to help 
visitors spot red or white patches, 
non-healing sores, swelling, or 
voice changes. The message is 

VS Hospitals launches Two-minute 
action for oral cancer protection

campaign, Prof. Dr. S. Subramanian, India’s Senior Most 
Practising Medical Oncologist, Founder Chairman and 

Managing Director, Dr. S. Nithya, Associate 
Director and Senior Consultant - Medical 
Oncology, and medical staff, were present.
“  “Two-Minute Action for Oral Cancer 

Protection” campaign will help with timely 
detection and management of oral cancer,” 
highlighted Prof. Dr. S. Subramanian, India’s 
Senior Most Practising Medical Oncologist, 
Founder Chairman, and Managing Director.
“ This campaign underscores the importance 

of a quick monthly self-checks for effective 
treatment and a better chance of recovery,” 
said Dr. S. Nithya, Associate Director and 
Senior Consultant - Medical Oncology, VS 
Hospitals.
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Sri Krishna Sweets, Uravuch 

Surangam & Bharatiya Vidya 

Bhavan jointly organized Tamil 

63  Nayanmargal  Program 

at Bharatiya Vidya Bhavan, 

Mylapore, Chennai.   The inaugural 

address was delivered by Prof. Dr. 

Ulaga Nayaki Palani.   Kavinar 

Gandhi  Subbu Arumugam 

delivered the special speech.   

Sri Krishna Sweets Deivath 

Tamil Award was presented to  

S. Muthukumaran,  Oduwar, T.A 

Thirunanasambandan, Oduwar & 

S. Suganjana Gopinath, Oduvar. 

Sri Krishna Sweets has conducted 

more than 17,000 programs so far 

and all its programs are free to 

the public.

Chennai, May 31:

The Goodness Foundation 

launched Food42 – 2025, a 

nationwide campaign aimed 

at ending hunger (SDG Goal 

2), uniting influencers, social 

leaders, and citizens for a 

shared cause.

Chief guests Actors San-

thosh Prathap and Raanav, 

along with Guests of Honour 

Joe Michael (Razzmatazz 

Group) and Rev. Rajah Prab-

hakaran, lent their voices to 

the mission. Founder Paul 

Raja delivered a powerful 

keynote, stressing the irony 

of India being a leading food 

producer while 190 million 

people remain hungry. He 

noted, “We’re not poor in 

resources—but in compassion 

and distribution.”

Drawing a poignant com-

parison to the generosity at 

Indian weddings, he urged 

people to feed at least two 

others regularly, turning 

Food42 into a lifestyle of 

empathy, not just a campaign.

 Vasanthy Gilbert, Director, 

introduced the Foundation’s 

broader impact in education, 

healthcare, and nutrition. 

The launch was symbolically 

marked by dignitaries serving 

food to children, followed 

by Chennai street distribu-

tions by volunteers—putting 

purpose into practice.

Goodness Foundation unveils Food42,
nationwide call to end hunger


